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Introduction

» Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

« Itis currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

« Aday trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

« This report provides an overview for Pennsylvania’s domestic
tourism business in 2020.

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA®survey. Respondents are selected to be
representative of the U.S. adult population.

For Pennsylvania, the following sample was achieved in 2020:
‘ +++ . S. o-

Overnight Base Size Day Base Size

5,302 4934

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size and Structure of the U.S. Travel Market

Base: 2020 Person-Trips
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Size of the Pennsylvania Travel Market

Base: 2020 Person-Trips

Total Size of Pennsylvania 2020 Domestic Travel Market

Total Person-Trips

-27.8%ys. last year

EDay
71% 107.4 Million

B Overnight
29% 43.7 Million

Total Expenditures for Pennsylvania 2020 Domestic Travel Market

Total Spending

-38.4% vs. last year

B Day
53%

B Overnight
47%

$14.5 Billion

$13.1 Billion
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Size and Structure of Pennsylvania's Domestic Travel Market

Base: 2020 Day Person-Trips

Day Trips to Pennsylvania Size of Pennsylvania Day Travel Market - Adults vs. Children

Total Day Person-Trips
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133.8 136.0 B Adults
125 76% 81.8 Million
107 4 B Children
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Pennsylvania's Day Trip Expenditures

Base: 2020 Day Person-Trips

Average Per Person Expenditures on Domestic Day
Trips - by Sector

Domestic Day Expenditures - by Sector

( Average Per Person: $ 13%

I ) $60
Total Spending o $47 Average Per Person:
$ 14.524 Billion Leisure $129
. $40 $33

[-24.4% vs. last year ] $28 $27 Business $163

- I I I

50 Transportation Retall Recreation/ Restaurant Lodging

at Destination  Purchase Sightseeing/ food &

Entertainment  beverage

Average Per Party Expenditures on Domestic Day
Trips - by Sector

B Lodging
- 8- Average Per Party: $ 369

B Transportation at Destination $150 $128 Average Per Party:
35% $5,059 Million Leisure $359

B Restaurant Food & Beverage [ . [ )
20% $2,872 Million $100

B Retail Purchase
25% $3,577 Million

B Recreation/Entertainment v $50

21% $3,017 Million

I I Business $348

Transportation Retail Recreation/ Restaurant Lodging
at Destination  Purchase  Sightseeing/ Food &
Entertainment  Beverage
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Pennsylvania's Day Trip Characteristics
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Main Purpose of Trip

35%
Visiting friends/ relatives

13%
Touring

11%
Shopping

9%
Outdoors

6%
City trip

5%

Casino

5%
Special event

2%

Theme park

1%

Conference/
Convention

[ |
5%
Other business trip

e
3%

Business-Leisure

Base: 2020 Day Person-Trips

Main Purpose of Leisure Trip

H Pennsylvania B U.S. Norm

ising Trens relative s S
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Shopping

City trip

Casino

_ 0,
Special event ] 40/50/“
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Theme park = gtﬁ
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Resort = 34‘:

Ski/Snowboarding = 12;:
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Structure of the U.S. and Pennsylvania Day Travel Market

Base: 2020 Day Person-Trips

2020 U.S. Day Trips 2020 Pennsylvania Day Trips

[ | Visiting friends/relatives 36% B Visiting friends/relatives 35%

[ | Marketable 54% B Marketable 56%
[ | Business 6% B Business 6%
[ | Business-leisure 3% B Business-leisure 3%
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Pennsylvania's Day Trip Characteristics

Base: 2020 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

i 0
Pennsylvania 48% Philadelphia, PA 22%

New Jersey 14%

New York 12%
Pittsburgh, PA _ M%
Maryland 5% ’ 0
1 0
Ohio 5% Harrisburg-Lncstr-Leb-York, PA 8%

Wilkes Barre-Scranton, PA 8%

Johnstown-Altoona, PA - 4%,

Season of Trip Baltimore, MD [ %
Total Day Person-Trips

Jan - Mar Apr - Jun

22% 19% Washington, DC - 3%

0% 5% 10% 15% 20% 25%

Jul - Sep Oct - Dec
23% 35%
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Pennsylvania's Day Trip Characteristics

Base: 2020 Day Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Pennsylvania B U.S. Norm

Pennsylvania

Total

(' 0% 5% 10% 15% 20% 25% 30%
- 2.7
- Ju UL UL . _
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Just myself / traveled alone

Composition of Immediate Travel Party
B Pennsylvania B U.S. Norm

Spouse/partncr | ¢oc.
Childrer) [ .

: R
Friend(s) pm— (co.

—( — — Total Other relative(s) - ]%‘:
= SN 26 paren(s) 7%
L]
“ S UL Business associate(s) = g.,f;
0 w 2 3 4

5 6

Average number of people

U.S. Norm

5 6 0% 10% 20% 30% 40% 50% 60% 70%

Average number of people
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Pennsylvania: During Trip Base: 2020 Day Person-Tri
ase: ay Person-I1rips

Activity Groupings Activities and Experiences (Top 10)

Pennsylvania U.S. Norm

Outdoor Activities Entertainment Activities Shopping 22% 20%

o
/4-%\ 34% ﬁ 48% Sightseeing 15% 13%

U.S. Norm: 36% U.S. Norm: 45%
Landmark/historic site 10% 8%

o Attending celebration 10% 9%
Cultural Activities
Hiking/backpacking 8% 7%

Local parks/playgrounds 7% 6%

) o . . National/state park 6% 6%
Sporting Activities Business Activities

" ‘ ® 0, 0
o\v\y 70, 009% 6% 5%

U.S.Norm: 8% U.S. Norm: 10% -‘: Casino 6% 6%

Business meeting 5% 6%




Pennsylvania: During Trip

Base: 2020 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Pennsylvania U.S. Norm Pennsylvania U.S. Norm
@
‘m Outlet/mall shopping 52% 49% Unigue/local food 33% 34%
E Convenience/grocery o o
5o shopping 27% 28% Street food/food trucks 14% 15%
Big box stores (Walmart, A\ S
MI Coston) 24% 31% BYEY  picnicking 12% 14%
!!!! Boutique shopping 20% 21% ; 0 g Fine/upscale dining 1% 12%
[S]x] i
2% Souvenir shopping 18% 20% Food delivery service 10% 12%
a) ﬁﬂ (UberEATS, DoorDash, etc.)

Antiquing 12% 12% c/q% Gastropubs 5% 5%

Base: 2020 Day Person-Trips that included Shopping
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Demographic Profile of Day Pennsylvania Visitors

Base: 2020 Day Person-Trips

Gender

Age

B 18-24 N 25-34 W 35-44 W45-54 05564 065+

Pennsylvania

U.S. Norm

1% 19%

U.S. Norm U.S. Norm

49% . 51%
e ® Married / with
1* partner

® Single / never

* married

® ® Divorced / widowed /
‘Q’* separated

47.0
10% 17% 18% 19% 19% 17% \ J

)
Average Age

SR
Average Age

45.8
20% 18% 16% 16% \ /

Marital Status

N Pennsylvania B U.S. Norm

I o
I o

8%

I
I 7
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Demographic Profile of Day Pennsylvania Visitors

Base: 2020 Day Person-Trips

Education

B Pennsylvania B U.S. Norm

Post-Graduat 19%
I
College Gradate | 5
S 20 [
ome cologe | .

High school or less/ _ 23%
Other [N 21%

0% 10% 20% 30% 40%
Household Income
1000 42% 22% 15% 15% 6%
75%
50%
—)
25% g
v W
-_— e =
0% v v v v ~——
’ $50 - $75 - $100 -
<$499K o740k $99.9K $149.0k  $150K+
U.S. Norm [ 44% } [ 21% ][ 14% ][ 15% } [ 6% }

Employment

B Full time / self-employed B Part time W Not employed / retired / other

Pennsylvania

50%
Race
B White B African-American B Other
Pennsylvania U.S. Norm
100% 100%
[+]
85% 81%
50% 50%
9% 10% 10% 12%
0% - - 0% - .

U.S. Norm

Hispanic Background

1%
9%

Pennsylvania U.S. Norm
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Demographic Profile of Day Pennsylvania Visitors

Base: 2020 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

aaa

U.S. Norm 22% 34% 18% J { 14% { 12% ]

Children in Household

Pennsylvania U.S. Norm

Bl No children under 18 59% H No children under 18 56%

B Any13-17 20% W Any 13-17 21%

B Any6-12 21% M Any 6-12 24%
. . - I Any child under 6 15% . . . M Any child under 6 16%
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