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Introduction

» Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

« Itis currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

« Aday trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

« This report provides an overview for Pennsylvania’s domestic
tourism business in 2018.

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA®survey. Respondents are selected to be
representative of the U.S. adult population.

For Pennsylvania, the following sample was achieved in 2018:
‘ +++ . S. o-

Overnight Base Size Day Base Size

6,872 4. 837

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size and Structure of the U.S. Travel Market

Base: 2018 Person-Trips

Total Size of U.S. Overnight Travel Market
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Size of the Pennsylvania Travel Market

Base: 2018 Person-Trips

Total Size of Pennsylvania 2018 Domestic Travel Market

Total Person-Trips

+1.8%ys. last year

EDay
65% 133.8 Million

B Overnight
35% 71.9 Million

Total Expenditures for Pennsylvania 2018 Domestic Travel Market

Total Spending

+4.9% vs. last year

B Day
43%

B Overnight
57%

$18.3 Billion

$24.8 Billion
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Size and Structure of Pennsylvania's Domestic Travel Market
Base: 2018 Overnight Person-Trips

Overnight Trips to Pennsylvania Size of Pennsylvania Overnight Travel Market - Adults vs. Children

Total Overnight Person-Trips

80
71.9 M Adults
77% 55.7 Million

M Children

60
23% 16.2 Million

40
Past Visitation to Pennsylvania

Millions

of overnight travelers to

20
0 . ..
91% Pennsylvania are repeat visitors

2016 2017 2018
- +3.2% .
of overnight travelers to

70% Pennsylvania had visited before in
the past 12 months

J
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Pennsylvania's Overnight Trip Expenditures

Base: 2018 Overnight Person-Trips

Average Per Person Expenditures on Domestic Overnight
Trips - by Sector

( Average Per Person: $ 34%

Domestic Overnight Expenditures - by Sector

. $150
Total Spending $122 Average Per Person:
Leisure $305
) $100
+5.8% Vs. last year $75 .
$58 Business $495
$50
) l . 3
S0 Transportation Lodging Restaurant Retalil Recreation/
at Destination food & Purchase  Sightseeing/
beverage Entertainment

Average Per Party Expenditures on Domestic Overnight
Trips - by Sector

B Lodging
22% $5,392 Million Average Per Party: $ 967
B Transportation at Destination $400 Average Per Party:
35% $8,782 Milli $343 -
° %% ifiion Leisure $886
B Restaurant Food & Beverage [ . [ )
17% $4,142 Million $211 Business $1,094
B Retail Purchase $200 $162
15% $3,621 Million $141
W Recreation/Entertainment v $110
11% $2,821 Million .
S0 Transportation Lodging Restaurant Retail Recreation/
at Destination Food & Purchase  Sightseeing/
Beverage Entertainment
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Pennsylvania's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips
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Main Purpose of Trip

45%
Visiting friends/ relatives

1%
Special event

8%
Touring

6%
Outdoors

4%
City trip

4%

Theme park

3%
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2%
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4%
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[ |
8%
Other business trip

e
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Business-Leisure

Main Purpose of Leisure Trip

H Pennsylvania B U.S. Norm
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Structure of the U.S. and Pennsylvania Overnight Travel Market

Base: 2018 Overnight Person-Trips

2018 U.S. Overnight Trips 2018 Pennsylvania Overnight Trips

[ | Visiting friends/relatives 41% B Visiting friends/relatives 45%

[ | Marketable 45% B Marketable 40%
[ | Business 1% B Business 12%
[ | Business-leisure 4% B Business-leisure 3%
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Pennsylvania's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Pennsylvania 29%

New York 13%
New Jersey 9% P
H 0,
Florida 5% Pittsburgh, PA _ 7%
Ohio 5%,

Wilkes Barre-Scranton, PA 5%

Harrisburg-Lncstr-Leb-York, PA

5%

Washington, DC 5%

Season of Trip
Total Overnight Person-Trips

Jan - Mar Apr - Jun

20% 26% Johnstown-Altoona, PA 3%

0 0 0 o, 9
Jul - Sep Oct - Dec 0% 5% 10% 15% 20%

29% 25%
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Pennsylvania's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Total Nights Away on Trip

B Pennsylvania B U.S. Norm
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14+ .
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Nights Spent in Pennsylvania

1 night 34%

2 nights 31%
3-4 nights 23%
5-6 nights 7%
of each trip was
76% spen_t wi_thin the
7+ nights 6% destination
35% 0% 5% 10% 15% 20% 25% 30% 35% 40%

U.S. Norm

3.8

Average Nights

Pennsylvania

3.6

Average Nights

Average number
of nights

2.8

Average last
year

2.7
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Pennsylvania's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone

B Adults W Children B Pennsylvania B U.S. Norm

Just myself / traveled alone
Total

. © 00 O O
[ i 0% 5% 10% 15% 20% 25% 30%
. By 28
0 1 2 3 4 :

Composition of Immediate Travel Party
B Pennsylvania B U.S. Norm

Spouse/partncr | 0c::
Childrer) [

: I 140
Friend(s) p— 6%

. . . . N al ~ = Total Other relative(s) -112%3/:,)/‘J
i U | 28 Parent(s) [ 100,
[ | | | UL - Business associate(s) = 2&
0 17 2 3 4

0% 10% 20% 30% 40% 50% 60% 70%

5 6

Average number of people

U.S. Norm

5 6

Average number of people
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Pennsylvania: Pre-Trip

Base: 2018 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Pennsylvania B U.S. Norm
I
A hotel or resort .
I, 1 month o less 36% 33%

. . I o
Advice from relatives or friends
I 12

I, 3% 2 months 17% 16%
R, 3%

- N 222 B
Destination Websites _ 8% 3-5 months 16% 17%

. I -
Social Media
I =

_ 79 6-12 months 12% 14%
I 119

_ 7% More than 1 year in o o
Auto club/AAA _ 79 advance 3% 4%

I 5
N 5o Did not plan anything

in advance
. I /o
Travel guide/other books _ 49,
(s]

I
I <

0% 5% 10% 15% 20% Lm'ngwn ods

Pennsylvania U.S. Norm

Online travel agencies

An airline/commercial carrier

A travel agent/company
17% 14%

Short term rental websites




Pennsylvania's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Method of Booking Accommodations

B Pennsylvania B U.S. Norm

Pennsylvania U.S. Norm
T
el o oo R 25
Eﬁﬂ Hotel 29% 22%
| I (¢
e travel g | 1c%
Home of friends /
. . I - Gi . 0 o
S ¥ S e . -
I
ey ———— ¥ R o 17% 16%
7%
Auto club/AAA 8%
Resort hotel 15% 24%
— . 6% _
Destination websites ‘A)
. Campground / RV o o
Short term rental websites - 202 & park o %
I o
1-800/1-888 number D 5o ﬂj‘ Bed & breakfast 4% 4%
Visitors' bureau/government tourism [ 2%
office M 2% A Rented home / condo o o
» (112) / apartment 3% 5%
Travel/ski show or exhibition R ’ "
0% 5% 10% 15% 20% 25% 30%
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Pennsylvania: During Trip
Base: 2018 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Pennsylvania U.S. Norm

Outdoor Activities Entertainment Activities Shopping 30% 30%

@
o o
/4-%\ 30% ﬁ 51% Landmark/historic site 14% 12%

U.S. Norm: 39% U.S. Norm: 53%
Bar/nightclub 14% 15%

Museum 12% 10%
Cultural Activities

'l' 24% Fine/upscale dining 10% 12%

U.S. Norm: 22% Swimming 10% 14%

) o . . National/state park 9% 10%
Sporting Activities Business Activities

o\‘v‘\', ¢ 9% @ ﬁ ®.10% }: 8% 12%

U.S.Norm: 8% U.S. Norm: 9% Theme park 7% 7%

Hiking/backpacking 7% 7%




Pennsylvania: During Trip

Base: 2018 Overnight Person-Trips

% Very Satisfied with Trip

0,
Quality of accommodations 66%

Friendliness of people 64%

Is\
7 4 0/0 (Po Safety/security
\,@

63%

of overnight travelers were
very satisfied with their overall
trip experience m@@,}‘ Cleanliness

Quality of food
63%

58%

Sightseeing/attractions

@ Value for money
5]

54%

51%

Music/nightlife/entertainment

38%

0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight Pennsylvania Visitors

Base: 2018 Overnight Person-Trips

Gender

Age

B 18-24 N 25-34 W 35-44 W45-54 05564 065+

Pennsylvania

U.S. Norm

1% 21%

U.S. Norm U.S. Norm

49% ' 51%
e ® Married / with
1* partner

® Single / never

* married

® ® Divorced / widowed /
‘Q’* separated

10% 16% 19% 19% 17% 19% \ J

)
Average Age

SR
Average Age

18% 18% 16% 17% \ J

Marital Status

N Pennsylvania B U.S. Norm

I co
&

I 5
I -

14%

I 5
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Education

B Pennsylvania B U.S. Norm
post.Graduate M -
OSTETAtA N 2+

I 30
College Graduate | 0%

S 20 [
ome cologe | .

High school or less/ _ 17%
Other [N 14%

0% 10% 20% 30% 40% 50%

Household Income

o0 A1% 22% 14% 16% 8%

75%
50%

25%

$74.9K $99.9K $149.9K

U.S. Norm 38% 22% 16% 16% 7%

Employment

B Full time / self-employed B Part time W Not employed / retired / other

Pennsylvania U.S. Norm

Hispanic Background

8%

6%

Pennsylvania U.S. Norm
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Demographic Profile of Overnight Pennsylvania Visitors

Base: 2018 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

 EEE—— -  ——
U.S. Norm 23% 17% J { 15% { 10% ]

Children in Household

Pennsylvania U.S. Norm

Bl No children under 18 61% H No children under 18 58%

B Any13-17 19% W Any 13-17 18%

B Any6-12 19% M Any 6-12 23%
. . - I Any child under 6 14% . . . M Any child under 6 16%
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